The aim of this study is to determine what motivated agritourists of Turkish origin to participate in agritourism in Turkey. In line with this target a survey has been carried out with 196 Turkish agritourists who participated in agritourism in Turkey. Agritourist motivation scale was used as a tool to collect data for the application and an online survey link was dispatched to the e-mail addresses of the agritourists to be filled between January and March of 2013. Arithmetical average, standard deviation, factor analysis and reliability analysis were used in the study. The results of the study revealed that Turkish agritourists had participated in agritourism for reasons such as to enjoy scenery, life and mental relaxation. In other words agritourists participated in agritourism in order to relax physically or mentally and be in touch with nature.
Introduction
During the past thirty years the increase of input costs in the agricultural sector, low sale prices of produced products, climate change, globalization, negative agricultural policies implemented by governments have channeled farm proprietors into diversifying their products. Agritourism is one of such product varieties (McGehee, Kim, & Jennigs, 2007; Yang, 2012) . For a long time agritourism has been indicated as a significant element in the socio-economic development and renaissance of rural regions. There are various reasons why agritourism has gained significance in rural regions. The principle reason is that it has an economic and social contribution to rural communities. In addition, there are other reasons such as providing additional revenue to farms, promoting and protecting environmental and cultural values as well as providing a source of employment for local communities (Yang, 2012) .
Studies involving agritourism are mainly focused on farms. These studies (e.g. Nickerson, Black, & McCool, 2001; McGehee & Kim, 2004; McGehee et al., 2007; Barbieri, 2010) usually deal with the reasons why farm owners operate agricultural farms. The results from these studies indicate that the main reason farm owners undertake agritourism is to earn additional income and ensure job opportunities for family members (Nickerson et al., 2001; McGehee & Kim, 2004) . On the other hand, it is evident in literature that the number of studies in terms of agritourists and particularly studies researching the reasons why agritourists participate in agritourism (Jolly & Reynolds, 2005; Che, Veeck, & Veeck, 2006; Srikatanyoo & Campiranon, 2010 ) is limited.
Within the framework of the above information the purpose of this study is to determine the motivations of Turkish agritourists to participate in agritourism. It is believed that the results achieved from this study will contribute to the few numbers of studies made in this area.
In Turkey agritourism was incepted by Buğday Association for Supporting Ecological Living with the support of the United Nations Development Program in 2004 (www.bugday.org). The "Eco-Agro Tourism and Voluntary Knowledge and Skills Exchange on Organic Farms" organized by Buğday Association for Supporting Ecological Living (Ta-Tu-Ta) project is a bridge between farmers producing nature friendly products in the rural area and urbanites who wish to get acquainted with the culture of soil (http://www.ntvmsnbc.com). With the Ta-Tu-Ta project the Buğday Association is the sole representative of WWOOF (Worldwide Opportunities on Organic Farms) organization which is the largest agriculturally focused volunteer network in the world as well as ECEAT / European Center for Eco-AgroTourism in Turkey (www.bugday.org). Close to 100 farms in various parts of Turkey and as parts of the Ta-Tu-Ta network endeavor to extend the practicalities of ecologic life and ecologic production they practice. Guests from Turkey and from various countries all over the world can volunteer to work on the farms included in the project or they can pay the contribution fee which has been determined for the farms and stay on as guests (http://www.ntvmsnbc.com).
The Buğday Association, which sustains its Ta-Tu-Ta projects on ecologic farms in various parts of Turkey acts as a guide to those who wish to be a guest on an ecologic farm. The Buğday Association plays a significant role in the sector by promoting agritourism and relevant works. It has been determined that the Buğday Association uses the following methods and tools to promote and market Ta-Tu-Ta farms and agritourism (Artuğer, Özkoç, & Kendir, 2013) :
 Introductory stands at universities.
 Ta-Tu-Ta facebook group.
Buğday Association publishes press bulletins which introduce agritourism and the farms and sends relevant weekly promotion bulletins to individuals who are members of the e-bulletin. In addition, members of the Buğday Association receive a copy of the quarterly published Buğday Ecological Living Journal. In addition, introductory activities are carried out with stands which are erected from time to time at fairs and universities. The Buğday Association also cooperates with Gençtur which is a tourism agency catering to young people since 2007 to promote and market the Ta-Tu-Ta project. Local and foreign young people visiting the Gençtur office and its web site can get information about the project and help in getting accommodation at the farms (Artuğer et al., 2013) .
The number of studies carried out to examine the motivation of agritourists to participate in agritourism are limited (Jolly & Reynolds, 2005; Che, Veeck, & Veeck, 2006; Srikatanyoo & Campiranon, 2010) . Jolly and Reynolds (2005) carried out a study in Sacramento and Yolo towns of California which revealed that the major motivation for agritourists to participate in agritourism was to purchase fresh home made products. Other motivations stated in sequence were relaxation, discovering nature, visiting relatives and friends as well as joining in farm activities. A study carried out by Che et al. (2006) in the state of Michigan revealed that a leading factor motivating agritourism was to buy fresh fruit and vegetables. A study carried out by Srikatanyoo and Campiranon (2010) in the city of Chiang Mai in Thailand portrayed that mental relaxation and enjoying nature were the main motivations of agritourists to participate in agritourism.
Method
The target population of this study which aimed to determine the motivations of agritourists to participate in agritourism consisted of Turkish agritourists who participated in agritourism in Turkey. In order to participate in agritourism in Turkey it is necessary to become a member of the Ta-Tu-Ta project. In order to find out the number of Turkish tourists participating in agritourism in Turkey, contact was made with the Ta-Tu-Ta project coordinator and we were informed that the number was 300 persons. Surveys which were prepared over a web site were sent through the project coordinator to the e-mail addresses of the 300 tourists who were the target population of this study. A waiting period of two months was allowed for the survey forms to be filled. At the end of this period 100 survey forms were filled by the tourists. The survey questions were sent once more to the e-mail addresses of the tourists in order to reach more people. Approximately one more month went by and at the end of this period 96 more survey forms were filled. In conclusion a total of 196 survey forms had been filled. This number is sufficient for the sample size table determined by Sekaran (2000, p.295) .
International Journal of Business and Management Vol. 8, No. 21; 2013 A survey technique was used to quantify the reasons for the agritourists participating in agritourism. The prepared survey consisted of two parts. The first part dealt with individual characteristics of the participants (gender, age, marital status, education level, profession, income level) and characteristics regarding their participation in agritourism (how many times they had participated in agritourism, who with, in what capacity they participated and how many nights they were accommodated at the farms) while the second part consisted of an agritourist motivations scale determined through 17 articles and 3 basic dimensions (Agricultural experiences, Quality of life, relationships, and adventure, Relaxations). The questions for this scale were obtained from a study carried out by Srikatanyoo and Campiranon (2010) . The participation levels of the participants for each statement in this section was graded as "Strongly disagree=1", "Disagree=2", "Neutral=3", "Agree=4" and "Strongly agree=5" in compliance with a five point likert scale.
First the frequency and distribution of the individual characteristics of the participants (gender, age, marital status, education level, profession, income level) and characteristics with their participation in agritourism (how many times they had participated in agritourism, who with, in what capacity they participated and how many nights they were accommodated at the farms) were determined. In addition, the arithmetical average and standard deviation values regarding the views of the participants in terms of their reasons for taking part in agritourism were portrayed. On the other hand, a factor analysis was applied in order to validate the structure of the agritourist motivations in the study and Cronbach's Alpha coefficients were calculated to test the reliability of the internal consistency. IBM SPSS 20.0 for Windows package program was used to analyze the obtained data. Table 2 consists of the applied factor analysis and reliability analysis (Cronbach's Alpha) results applied as a scale regarding the motivations of agritourists to participate in agritourism and arithmetical average and standard deviation values for the views regarding the participation of the participants in agritourism. At the completion of the factor analysis three factors which explained a scale over eigenvalue 1 and a total variance of 67,106% were determined. According to Hair, Black, Babin, Anderson and Tatham (2005) factor loads less than 0.40 are evaluated as low factor load. Since the factor loads of "purchase farm products", "spend time with my family", "discover new places and things' are below 0.40 they have been omitted from the factor analysis. For this reason the agritourist motivations scale in this study consists of 3 dimensions and 14 statements. On the other hand, the Bartlett's test result in the factor analysis for the scale revealed that factor analysis can be applied (p<0,01) and that the Kaiser-Meyer-Olkin value revealed that the sampling volume was at a sufficient level. In addition, it was determined that Cronbach's Alpha value calculated for the scale was 0,865. These values show that the internal consistency level of the scale is adequate.
Findings
A perusal of the arithmetical averages in Table 2 reveals that the arithmetical average value of the relaxation dimension relevant to the reasons for participation in agritourism is (  =4,41), the relevant arithmetical average value for the life, relationship quality and adventure dimension is (  =4,08) while the value for the arithmetical average for the agricultural experiences dimension is (  =3,96). According to these findings Turkish agritourists www.ccsenet.org/ijbm
International Journal of Business and Management Vol. 8, No. 21; 2013 participate in agritourism in order to escape the stress of daily life, get away from the city, relax mentally and physically and enjoy nature more than compared to other reasons. To escape from day-to-day stress 4,21 1,01
To experience agricultural life and activities 4,14 1,01
To strengthen relationships 3,93 1,08
To make friends or meet people with similar interests 3,87 1,11
To improve agricultural skills 3,79 1,09
To have an adventure 3,62 1,22
To attend agricultural events or festivals 3,61 1,19
Note: N=196; *5-point likert scale.
According to Table 3 it is evident that "enjoying the scenery" (  = 4,70) is the main motivation of the agritourists. In comparison, the lowest average for agritourist participation appeared to be 'to attend agricultural events or festivals' (  =3.61) which was the last on the list.
Discussion and Conclusions
Agritourism appears to be significant type of alternative tourism to mass tourism which continues to rule in the world. Nature and the environment which are significant particularly for the sustainability of tourism in terms of mass tourism are being destroyed on a major scale. Although even developed countries carry out necessary works and take precautions to conserve nature and the environment, due to the nature of mass tourism damage is unavoidable. In addition, during the past years people who want to distance themselves from the hectic and stressful urban life and take refuge in the arms of nature have taken an intense interest in agritourism all over the world.
This study which endeavored to determine the motivations of agritourists to participate in agritourism revealed that agritourists choose agritourism for reasons such as to enjoy the scenery, enjoy life and relax mentally. In other words, agritourists participate in agritourism in order to relax mentally or physically and be in touch with nature. Srikatanyoo and Campiranon (2010) who carried out a study in Chiang Mai, a city in Thailand, achieved similar results. The research carried out by the authors showed that the main motivations of agritourists were mental relaxation and to enjoy nature. Jolly and Reynolds (2005) carried out a study in California's Sacramento and Yolo cities to determine the motivations of agritourists to participate in agritourism. The study results showed that the main motivation of agritourists was to buy home made fresh products. The other reasons are sequenced as resting, discovering nature, visiting friends and family and participating in farm activities. In a study carried out by Che et al. (2006) in Michigan state it was discovered that the main motivation of agritourists to participate in agritourism was to buy fresh fruit and vegetables.
This study revealed that agritourists participated in agritourism to relax rather than to participate in agricultural experiences. For this reason at this point it is possible to make some suggestions to farm owners/managers who are active in agritourism in Turkey. Instead of prioritizing the organization of agricultural activities such as agricultural events or festivals, farm owners would do better to ensure an environment where tourists can relax mentally and physically, rest and be in a natural habitat.
A study of international literature reveals that the number of studies dealing with agritourists and particularly studies related to the motivations of agritourists to participate in agritourism are very few. It is believed that this www.ccsenet.org/ijbm
International Journal of Business and Management Vol. 8, No. 21; 2013 study will make a significant contribution in this area. Researchers can contribute to the gap in this area by carrying out studies to reveal the motivations of agritourists to participate in agritourism in different countries in the world and compare the results with those of the few existing studies.
